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Whitehall Media Ltd, Centurion House, 129 Deansgate, Manchester M3 3WR, UK

t: 0044 (0) 161 667 3000       
e: bda@whitehallmedia.co.uk    w: www.whitehallmedia.co.uk/bda

 Follow us on Twitter @whitehallmedia  
Whitehall Media will be tweeting about the event using the hash tag #wmbda

WELCOME Big Data Analytics Confex 2019

// www.whitehallmedia.co.uk/bda

We create data daily, hourly. Whether you have stared 
for far too long at a picture in social media or searched 
for a solution provider for your enterprise, you create 
data. More importantly, useful, valuable data. Companies 
are increasingly elevating this information to extrapolate 
trends and capitalise on behaviour tendencies. 

Almost every sector – and even small business – can 
benefit from Big Data. Baking, securities, education, 
healthcare, consumers goods, manufacturing, energy, 
they are all using Big Data analytics, directly or indirectly. 
As we move towards a more connected future with IoT 
becoming the norm, Big Data is going to play an even 
more prominent role. More importantly, with technologies 
expanding and evolving every day, Big Data will become 
the critical common denominator that connects and 
synchronises everything together. It is a bright time for 
Big Data with a buoyant future. 

Today, companies no longer question the value of 
gathering data for different business purposes. Big 
Data has been embedded in many enterprises’ core 
strategies, and it is deeply rooted in the minds of not only 
IT professionals but also at the executive level. Statistics 
show that Data is growing at 40% annually and by 2025, 
there will be 175 zettabytes hovering in an ocean of 
information. Still, much work needs to be done. 

We’ve got data, now what? Now is time to unleash its 
potential. Leaders are challenged, instead, to explore how 
to use their data to enable better decision making across 
all departments. The difficulty lays ahead in harnessing 
the data and using it to create competitive advantages. 

Indeed, the future of Big Data depends on enterprises’ 
capabilities to master their data strategies and 
infrastructures. They must ensure that the data in use 
has been secured, cleaned and freed of imprecisions 
and duplications that lead to poor decisions and 
confusions. The future also hangs in the hands of the 

entire workforce: Data Culture is the forthcoming influence. 
Companies are looking at everyone in the organisation – 
from the intern to the CEO – to operate as data scientists 
thanks to automated tasks that open up the field to 
amateurs. With automation and AI coming into play, the 
possibilities of Big Data are expanding even further.

During today’s conference, we will explore the emerging 
trends in Big Data, the challenges at the executive level, data 
scientists’ retention, Big Data risks, AI implementation, data-
driven decision, successful real case studies and much more.

We hope to offer you an impactful conference that connects 
enterprises and fosters discussions that improve your Big 
Data strategies

We would also like to take this opportunity to thank you 
for attending the conference, as well as our event sponsors 
and our fantastic programme of speakers, all of whom have 
kindly given up their time to be with us today. 

Please, take a moment to visit our exhibitors, all of whom 
have been carefully selected to provide added benefit to you 
in terms of networking and insight. 

For those of you on Twitter, please use #wmbda as a 
trending tag in your Tweets today; any questions or 
comments for the speakers are most welcome. 

Any feedback you care to offer will have a direct influence on 
all future conferences.

We hope to see you again at our next BDA event in Utrecht 
on the 10th of March 2020 and in London on the 17th of 
June 2020. 

If you would like to contribute as a speaker, please, get 
in touch with our programmes team at speakers@
whitehallmedia.co.uk

Xènia Pérez Sitjà
Senior Conference Producer
Whitehall Media Ltd

DEAR DELEGATE
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GENERAL INFORMATION Big Data Analytics Confex 2019

If you need any assistance at the event 
please visit the Help Desk situated at 
the entrance to the exhibition.

INTERNET ACCESS

Wireless access in the main conference 
room and exhibition area is free for 
delegates attending the event. 
NETWORK: Whitehall Media
PASSWORD: Whitehall19
Please note we cannot be held 
responsible for the security of this Wi-Fi 
network. Use of this and other ‘Open’ 
Wi-Fi networks in the venue means 
you should make sure you have security 
controls in place to protect your device 
when using the Wi-Fi.
If you need further assistance using this 
code, please visit us at the Registration 
area or Help Desk.

TWITTER

@whitehallmedia will be tweeting about 
the event using the hash tag #wmbda

Please follow us and tweet using this 
hash tag to join the debate and raise 
questions on the presentations, as these 
themes may be included in the question 
and answer sessions with the speakers.

PRESENTATIONS

Copies of the presentation slides will 
not be distributed onsite. Post event 
an email will be circulated to attendees 
asking them to complete an online 
questionnaire evaluating their experience 
at the conference. Once this is completed 
delegates will receive a further email giving 
instructions on how to access selected 
presentations. Please note that it may take 
up to 2 weeks post event to gain clearance 
from speakers for the circulation of their 
slides and it cannot be guaranteed that each 
speaker will agree to their presentation being 
circulated in this way.

BADGES/YOUR DATA

Your badge contains a QR code which 
will be scanned on arrival at the event 
to track your attendance. The QR code 
contains the contact information you 
used to register your attendance and 
acts like a ‘business card’. Therefore 
please be mindful when disposing of 
your badge and where possible use the 
outlets provided by Whitehall Media 
on departure (where all badges will be 
shredded and the holders recycled).

Your registration will be administered 
as per the events privacy notice 
(https://whitehallmedia.co.uk/
eventsprivacynotice) which you accepted 
at the time of booking. You were able 
to make a selection regarding who you 
wished to contact you post event. Unless 
you opted out the contact details of 
attendees will be circulated to exhibitors 
at the event – allowing them to make 
contact post event with details of the 
services they provide in this field. All 
correspondence will include the option 
to unsubscribe. Should you have opted 
out of this contact but consent to having 
your badge scanned by an exhibitor or 
upon entering a seminar room – this 
over rides the ‘opt out’ to that particular 
contact. PLEASE NOTE: If you do not 
wish to be contacted by the company 
presenting the seminar you attend please 
do not allow yourself to be scanned upon 
entry to the seminar room.

FILMING AND PHOTOGRAPHY

The event will be photographed and 
filmed for promotional purposes under 
copyright of Whitehall Media. The 
footage may be used by speakers and 
sponsors for their marketing purposes, 
and may be displayed on the event 
website www.whitehallmedia.co.uk/bda 
to promote this and subsequent events.

TOILETS

Toilets are clearly signposted on all levels 
of the venue.

SPECIAL DIETARY REQUIREMENTS

Vegetarian and Halal food will be 
served as part of the lunch selection 
at the conference. Should any dietary 
requirements fail to be met, Whitehall 
Media cannot take any responsibility for 
this due to the ‘standing’ nature of the 
lunch served. Delegates are responsible 
for identifying their special dietary 
needs with a member of venue staff to 
either query the contents of the food or 
request an alternative – although this 
cannot be guaranteed that this can be 
provided. 

FIRE REGULATIONS/INSTRUCTIONS

Delegates are reminded to take note of 
the venue fire evacuation procedure – 
this will be outlined at the start of the 
conference sessions. If the fire alarm 
bell sounds, delegates should evacuate 
the building and congregate at the 
nearest assembly point unless otherwise 
instructed.

Front of the building: either the lower 
forecourt or round the side of the building 
by The Tanning Shop.
Rear of the building: pavement area 
outside the Old Royal Free Hospital on 
Liverpool Road. 

SECURITY

All delegates must register and receive their 
badge which must be worn throughout 
the day and is required to access the 
conference, seminars and exhibition. Please 
limit the amount of excess baggage you 
take into the conference sessions and make 
use of the cloakroom facilities at the venue. 
Any items left unattended in the conference 
areas may be inspected and removed. 
Delegates are reminded that their personal 
property is their own responsibility and 
neither the venue nor the Organisers can 
accept responsibility for any loss of items.

DISABLED ACCESS

The venue has lift access from street level 
and is accessible throughout via lift. If you 
are a wheelchair user or have mobility 
challenges, please ask a member of the 
venue staff for further details regarding 
access and to arrange your Personal 
Evacuation Procedures (PEP).

FIRST AID

Any participants requiring first aid should 
report to the main venue reception or 
contact a member of Whitehall Media staff.

ORGANISERS

The conference has been produced and 
organised by Whitehall Media.

t: 0044 (0) 161 667 3000 
e: bda@whitehallmedia.co.uk
w: www.whitehallmedia.co.uk/bda
Sponsorship Opportunities
Steve Richardson, Event Director
e: steve.richardson@whitehallmedia.co.uk

Whitehall Media Ltd
Centurion House, 129 Deansgate,
Manchester M3 3WR

Registered in England and Wales  
No. 5929896 
VAT Registration No. 892475285

w: www.whitehallmedia.co.uk



//  04

Dan Kilsby, Director of Data, Saint-Gobain

Dan Kilsby has eight years of experience working in extremely different environments, from manufacturing to retail.
His international expertise ranges from Brazil & India to Coventry! Kilsby had a rapid career progression from an 

accounting background; he is now heading up data functions and leading digital transformation across organisations.

Mark Bendall, Lead Program Architect (Technology), Enstar Group

Mark has more than 18 years’ experience designing and implementing IT solutions, including several years at lead 
architect level. 

Specialising in data and effective in enterprise data and solutions architecture roles, Mark is adept at defining strategy, 
roadmaps, frameworks and design patterns.

Justyna Owczarek, Head of Data - Delivery, The Telegraph

Justyna leads Data Organisation at The Telegraph. She runs all aspects of data management across TMG, from 
engineering to insights. She drives outcomes to ensure the company achieves and exceeds its goals.

Working with small, highly focussed teams Justyna fosters true collaboration, creating a sense of ownership, and 
working in partnership with all areas of the organisation. Justyna joined the Telegraph in 2017 from MEC (Wavemaker) 
where she led the rollout of Ad analytics tools across EMEA and managed product development teams.

Wellbeing is fundamental to Justyna and, in her spare time, she loves kitesurfing, diving, playing squash and unwinding 
by cooking for friends and family.

Dario Maddaluno MBA, Senior Solutions Architect, EMEA, Neebo

Dario has more than 12 years’ experience in enterprise software, including start-up's, leading consultancy teams  
and pre-sales.  

Being a technology enthusiast, he has gained experience of working across various industries, including the Finance 
sector, Telco and Professional Services, providing strategic solutions to organisations to improve their competitiveness and 
profitability. 

In 2016, having achieved his MBA, he moved towards the pre-sales area, currently playing a significant role within 
Neebo for EMEA, providing data analytics insights to data-driven businesses, and improving their workflows and ROI.

SPEAKER PROFILES
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Dr Serge Plata, Principal Data Scientist, VF Corporation

Dr Serge Plata did his CME at Harvard University and his PhD at Imperial College London; he is a certified Six-Sigma 
Black Belt and was awarded a fellowship at the Institute of Mathematics in the UK; he is a chartered mathematician and 
a chartered scientist from the UK Science Board, and has published books like "Visions of applied mathematics" and 
"Homeomorphic dynamics".  

He has led data science programmes at a senior level for more than 10 years in businesses that go from FTSE100 
companies to SMEs and start-ups. Currently, he is the chief data scientist at SIP Consulting based in Switzerland, and he is 
a member of the board of trustees at the Institute of mathematics in the UK.

Anna Russell, SVP Sales Enterprise Security EMEA, comforte AG

EMEA VP of Enterprise Sales for comforte AG - Anna has over 20 years in the security industry and has helped some  
of the largest organisations in the world to successfully execute enterprise-wide security transformation projects.  
Her proven track record shows that she knows how to deliver value to her clients as a trusted advisor continually.

For the past five years, Anna has focused exclusively on helping companies harness the full potential of the new data-
centric security model. 

Anna can often be found at security events or working with large enterprises across EMEA evangelising her firm belief 
that a data-centric approach to security is the only way to truly keep a company's data safe in today's digital society where 
data privacy matters more than ever before.

Dr Katherine James, Head of Data Science, Royal Mail Group

Katherine James is the Head of Data Science at Royal Mail, where she leads a team of 20 data scientists working on 
a wide variety of projects including forecasting, vehicle route optimisation, workload planning and AI for operational 
managers. Her background is in statistical genetics, and she completed a PhD in the genetics of HIV-2 infection at 
Oxford in 2014. 

Following a short Post-Doc in Kumamoto in Southern Japan, she returned to the UK and entered the industry as a 
data scientist in the Know Me team at British Airways. She was responsible for building a recommender system for email 
personalisation, which went through successful A/B testing and formed the basis for destination personalisation to over 4 
million customers. She has been at Royal Mail since 2016 and alongside her day job is a passionate advocate for women in 
Tech, mentoring several early career data scientists and regularly blogging and speaking about how to increase diversity in 
tech teams at internal and external events.

Julian Schwarzenbach, Chair, BCS Data Management Specialist Group/Director,  
Data and Process Advantage Ltd

Julian is a data evangelist with over 25 years’ experience in data management in a variety of contexts including water, 
rail, highways and petrochemicals. He is the originator of the Data Zoo concept; a unique exploration of the different 
generic behaviours people exhibit towards data and what drives these behaviours and regularly presents at conferences 
on data-related topics.

Julian is also Chair of the BCS Data Management Specialist Group and is a member of the BSI B/555, AMT/4 and 
MBD/1 committees covering standards development relating to data.

CONFERENCE CHAIR
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SPEAKER PROFILES

Gilles Bexon, IT Manager Cognitive Search and Secure Data, Société Générale 
Laure Seux, Project Manager SI, Société Générale

Gilles spent more than 15 years at Société Générale. Gilles holds a Master in Engineering from School ESIEA (Engineering 
school). As IT Manager - Gilles is leading Cognitive Search (including Natural Language Processing and Artificial 
Intelligence), Secure Data Management (Confidential data sharing, dematerialisation).

Laure is an Analyst Programmer, she holds a degree from CESI Normandie in France.

Steven Rushworth, Head of Aviation Analytics, TUI

Following a Masters in Operational Research over 20 years ago, Steven Rushworth has held several analytics positions at 
British Airways, Thomas Cook and TUI.

He has supported both the operational and commercial sides of these businesses and has specialised in workforce 
optimisation and yield management. Rushworth rejoined TUI in the summer to take up the role as Head of Aviation 
Analytics where he leads a small team developing analytic solutions that support the five airlines across the TUI group.

Mohammad Mesgarpour, Head of Data Science and Research, Microlise

Dr Mohammad Mesgarpour has led a team of PhD-level data scientists and researchers at Microlise since 2017. 
Mohammad also manages several high-profile R&D projects with universities and other business partners. Prior to this, 
Mohammad acted as a Research Associate at the University of Nottingham and as a Technical Research Analyst at Microlise. 
Mohammad received his PhD in Mathematics-Operational Research from the University of Southampton in 2012.

Microlise telematics, real-time journey management and proof of delivery solutions support local and global 
organisations to unlock profitability, strengthen safety, efficiency and compliance and reduce environmental impact. 
Operating for over thirty years, Microlise is privately-owned and proudly holds two concurrent Queen’s Awards for 
Enterprise. Based in Nottingham in the UK, with offices in Europe, India and Australia, Microlise supports 14 of the UK’s 
15 largest retailers as well as JCB, MAN Truck & Bus UK and Tata Motors.
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Lynda Partner, VP Marketing and Analytics, Pythian Services

Lynda Partner is a self-professed data addict and experiences the power of data every day as Pythian’s Vice President of 
Marketing and Analytics-as-a-Service.

The author of Pythian’s Love Your Data mantra, Lynda understands very well how data can transform companies into 
competitive winners. She is the co-author of Designing Data Lakes in the Cloud and was named to the Top 100 Most 
Powerful Women in Canada list in 2014 by the Executive Women’s Network. Lynda holds a Bachelor of Commerce from 
the University of Ottawa. 

Natasha Richards, Data Insight & Analysis Manager, Macmillan Cancer Support

Natasha is a Data and Analytics Leader skilled in building and developing teams to deliver analytical solutions and 
communicate insights to help internal and external clients make data-driven decisions. With a decade of experience gained 
building and embedding analytic strategies in many sectors, including charities, retail and loyalty she is passionate about 
extracting insights from data to understand business challenges and shape key decisions, delivering impact and value.

She has been at Macmillan Cancer Support since 2018 and is passionate about EDI in the workplace, enrolling as an 
EDI (Equality, Diversity and Inclusion) champion for the Institute of Fundraising recently to support their message on 
change collective. In her spare time she is currently renovating her house so spends lots of time picking out tiles, flooring 
and other house furniture.

David Leichner, CMO, SQream

David has over 25 years of marketing, and sales executive management experience garnered from leading software 
vendors including Information Builders, Magic Software and BluePhoenix Solutions. Some of his previous roles include 
VP of Cynet, holistic security solutions, VP of Gilat Satellite Networks and VP of International Sales and Business 
Development for Dynasec, which was acquired by Checkpoint.

At SQream, David is responsible for creating and executing its marketing strategy and managing the global marketing 
team that forms the foundation for SQream’s product and market penetration.

Tom Cronin, Head of Data Science & Data Engineering, Lloyds Banking Group

Tom is the Head of Data Science and Data Engineering within Lloyds Banking Group, the largest retail bank in the UK 
where he originally joined as a Credit Risk Analyst. Today, Tom leads a group of over 50 (and counting!) pathfinders and 
trailblazers across the disciplines of Machine Learning, Data Engineering and Software Development, delivering ground-
breaking AI products and services to Lloyds Banking Group’s colleagues and customers.

Tom is a strong advocate of Diversity in Data Science as well as actively supporting Mental Health and Neurodiversity 
initiatives. Outside of work, Tom is a keen photographer, traveller and owns far too many board games.



10:35 ELDT – Disrupting the Traditional Data Warehouse Approach     
Mark Bendall, Technical Architect, Enstar Group

When it comes to Data Warehouse Automation; Enstar Group shows there is another way, and one that’s not 
restricted to the insurance industry. Using a modern architecture and data platform powered by Cloudera, 
Attunity, Trifacta and Arcadia Data, Enstar will discuss how they have implemented a secure, flexible, cost 
effective and agile solution to deliver early business benefits with reduced IT intervention.

10:50 Questions to the Panel of Speakers

11:00 Refreshment Break Served in the Exhibition Area

11:30 Case Study – Pulse Real: Time Analytics, and What We’ve Learnt    
Justyna Owczarek, Head of Data – Delivery, The Telegraph

Pulse has introduced an important change in how we see and engage with data at The Telegraph. It has changed 
the way we collect new information about our products; it enables us to collect data every second and leverage 
its potential to hone our strategy relentlessly. We explore:
• What is Pulse?
•  Why Pulse matters? Outlining metrics that matter the most, ensuring a targeted approach to data analytics  

and transforming the workforce’s data perception as an integral, end-to-end capability
 • What have we learnt? Sharing lessons in communication, product team creation, and agile thinking

11:45 Charting a Course to Cloud Analytics Success: What Cricket, Luxury Fashion and Mining Have in Common  
Lynda Partner, VP Marketing and Analytics, Pythian Services

Organizations have long talked about putting data workloads in the cloud for better flexibility, on-demand 
scalability, and to enable innovative new use cases. But what does it take to turn that talk into action and to get 
real value from running your analytics in the cloud? 
In this session, Lynda Partner uncovers how three companies did just that.  Each of them at various stages of the 
cloud data maturity continuum – one focused on getting better insights, another on embedding machine learning 
and artificial intelligence into daily operations, and a third looking to create entirely new business opportunities 
using data.  This presentation uses real-world examples to illustrate that, while the driving forces that are moving 
analytics to the cloud are incredibly varied, there are commonalities, proven methodologies and best practices 
that lead to successful business outcomes with data. 

12:00 Questions to the Panel of Speakers and Delegates Move to the Seminar Rooms

12:15 Seminar Sessions – Delegates will be able to attend one of the seminars listed on pages 12-13
PLEASE NOTE: You will be scanned upon entering a seminar. This information will be passed to the company  
who is presenting the seminar in order for them to make contact with attendees to discuss the themes and products 
further. If you do not want this contact please refuse to be scanned when entering your chosen seminar.

 1. Understanding Your Customers Inside Out: Using Data Assets     Auditorium 
 to Balance Customer Retention and Profitability in a Shrinking Market 
 Simon Kelly, Director – Business Intelligence Group, CACI

2. Seeing is Believing: A Practical Look at the Path to Enterprise AI Room A 
 Larry Orimoloye, Sales Engineer, Dataiku

3. Data Modelling for Big Data & Analytics Projects with Apache Cassandra  Room B 
 Patrick Callaghan, Business & Technology Strategist, DataStax 

4. Welcome Aboard! An Exciting Journey of Big Data Analytics in the UK Rail Sector   Room E 
 Dr Anya Rumyantseva, Senior Data Scientist, Hitachi Vantara 
 Dr Apurva Sinha, CTO – Transport and Manufacturing, Hitachi Vantara

5. Bridging the AI Gap: Uniting Data Scientists and Data Engineers    Room F 
 for Accelerated Analytics Insight Using Talend 
 Ben Saunders, Expert Solutions Engineer, Talend
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MORNING PLENARY

09:00 Conference Chair’s Opening Address    
Julian Schwarzenbach, Chair, BCS Data Management Specialist Group/Director, Data and Process Advantage Ltd

09:15 Opening Keynote: Data Scientists' Retention: A Lesson from Playing Video Games    
Dr Serge Plata, Principal Data Scientist, VF Corporation

According to several polls, Data Scientists' median tenure is about 2.4 years, and according to multiple sources, 
around 20% of Data Scientists changed jobs in 2018. This information represents an overarching issue as we 
continuously have to hire specialised talent and deal with issues like interviewing (a long and convoluted process 
in itself), training, handovers, and much more. 
Data Scientists are a particular group, which also need a unique management strategy. In many cases, retention 
is a problem as Data Scientist face "unexpected" issues and situations that prompt them to leave before the 
average of 2.4 years. This talk will explain – based on video games – how Serge kept people motivated with him 
and even follow him from other jobs when he needed them. 

09:35 When Big Data Means Big Risk: How to Protect Sensitive Data in Big Data Analytics   
Anna Russell, SVP Sales Enterprise Security EMEA, comforte AG
The insights gained from Big Data Analytics can be incredibly valuable. However, every new data stream 
constitutes a new potential attack vector, which makes classic perimeter defences obsolete and can leave your 
organisation vulnerable. 
In the past, data security executives and data scientists had to compromise between being able to use the data 
freely and properly securing it from potential threats.
Is there a way to secure your data and analyse it too?
Learn more about data-centric security, and why there's no need for compromise.

09:50 Big Data Strategic Decisions: Moving from Analysis to Action   
Dr Katherine James, Head of Data Science, Royal Mail Group
To ensure that meaningful action is achieved as ever-greater volumes of data are processed, enterprises should 
establish cross-functional programmes under which they can prioritise business process optimisation.
We address the critical pillars required to achieve optimisation in data & analytics leveraging.
• Select process partners
• Establish process methodologies
• Implement process platforms
• Leverage process accelerators
• Deploy process applications

10:05 Virtualised Access to All Your Data Assets   
Dario Maddaluno MBA, Senior Solutions Architect, EMEA, Neebo
Organisations are capturing more data than ever before and asking new sophisticated business questions 
to increase business agility and market competitiveness.  In this new environment, analysts are challenged 
to navigate an increasingly complex data landscape. They are tasked with finding data that will answer their 
questions quickly and delivering those answers faster—with greater detail and more accuracy.
Discover how you can gain virtualised access to all of these assets, regardless of where it resides, whether 
it is on-premise, in the cloud, in SaaS applications, or with external service providers.  Learn how to enable 
analysts to find it quickly and start analysing it right away without the need for IT to continuously fine-tune the 
operations. By virtualising access to the data, the data remains in its location and protected – eliminating security 
risks and the need to create resource-intensive data movement processes.

10:20 A Journey from Excel-based Working to a Data Science Environment in a Multi-Billion £  
Antiquated Environment    
Dan Kilsby, Director of Data, Saint-Gobain
Over the last five years, our organisation has moved from a complete manual excel-based organisation on a 
journey through basic BI to land on successful projects in a data science team. 
Kilsby will share some of his thoughts and issues with leading the change in a large company and present some 
of his accomplishments and failures in an attempt to help others succeed. 

PROGRAMME



13:00 Networking Lunch – served in the Exhibition Area

AFTERNOON PLENARY

14:00 Conference Chair’s Afternoon Address    
Julian Schwarzenbach, Chair, BCS Data Management Specialist Group/Director, Data and Process Advantage Ltd

14:05 How to Move from Analysis to Action   
Natasha Richards, Data Insight & Analysis Manager, Macmillan Cancer Support

Data is ever-present, and the implications are endless. It can inform a variety of decisions, by helping you determine 
whom to hire, what prices to set, who are your priority audiences, and how should you speak with them.
We have seen, all too often, a piece of smart, thought-leading analysis being left on the shelf ready to expire, when 
it was not turned into action. 
In this presentation, we explore:
• How to engage your stakeholders and understand their business problem
• Remember your role and skills; what you may need to collaborate with others for
• To summarise: how to turn your analysis into action

14:20 Unlocking the Insights Hidden in Massive Data Stores    
David Leichner, CMO, SQream

Organisations are not able to comprehensively analyse their exponentially growing data stores. For the 
most part, their data management technology is still based on legacy or antiquated systems developed and 
implemented in the 90s. They are, on average able to analyse ten per cent of their data. Critical insights that 
could be propelling their company forward are being lost. This session will discuss how data professionals can 
unlock the insights hidden in their massive data stores:
• Analyse significantly more data, faster.
• Explore your raw data without lengthy preparation
• Discover valuable new business insights

14:35 Road to Responsible AI – Lessons Learned Delivering Machine Learning at Scale   
Tom Cronin, Head of Data Science & Data Engineering, Lloyds Banking Group

As AI and Machine Learning continue to be touted as silver bullets for all business problems, it’s crucial to be able 
to cut through the hype and stay focused on delivering production-grade products and services for your customers.
In this talk, Cronin will share the three biggest lessons learned and discuss how you can avoid the most common 
pitfalls, whether you’re a practising Data Scientist, the leader of an analytics practice, or someone looking to start a 
new career in Data Science.
Finally, we’ll reflect on the ethical considerations surrounding the use of AI / ML products and how we must all 
remain accountable for what we build.

14:50 Questions to the Panel of Speakers

15:00 Afternoon Networking and Refreshments Served in the Exhibition Area

15:30 Data Science & Analytics – From Theory to Practice   
Mohammad Mesgarpour, Head of Data Science and Research, Microlise

• Discover how Data Science and Artificial Intelligence are transforming the telematics industry
• Learn how to unlock powerful telematics data analytics and insight to improve fleet outcomes
• Hear how leading fleet operators are leveraging intelligence from existing telematics data
•  Several case studies will highlight how data science methods are being used to strengthen transport  

and fleet management

15:45 How Société Générale Delivers Instant Insight from Data Across the Organisation with Cognitive Search?   
Gilles Bexon, IT Manager Cognitive Search and Secure Data, Société Générale 
Laure Seux, Project Manager SI, Société Générale

Through contextualized research tools, Société Générale sought to provide employees with the capabilities to 
find the information they needed in a few clicks, thus making the company faster and more efficient overall. 
As part of this digital transformation initiative, Société Générale selected Sinequa’s AI Powered Search & 
Analytics platform to provide employees with a more efficient and simplified access to all the company’s relevant 
information, starting with technical, reference, regulatory and legislative compliance documents. 

16:00 Using Big Data, Analytics and Metrics to Make Better Decisions and Improve Performance    
Steven Rushworth, Head of Aviation Analytics, TUI

While the value of big data is evident, the most effective way to capture it is not. We explore:
• Choosing the right solutions and tools to access your data
• Discovering hidden connections in your data
• Giving everyone access to Big Data – democratising data ownership
• Turning your data into a story
• Monetising your data in an ethical way

16:15 Questions to the Panel of Speakers

16:25 Conference Chair’s Closing Address    
Julian Schwarzenbach, Chair, BCS Data Management Specialist Group/Director, Data and Process Advantage Ltd

16:30 Conference Closes and Delegates Depart
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SEMINARS - 12.15-13.00

SEMINAR 1 Auditorium
Sponsored by

Understanding Your Customers Inside Out: Using Data Assets to Balance Customer 
Retention and Profitability in a Shrinking Market
Chaired by: Simon Kelly, Director - Business Intelligence Group, CACI 

The balance between customer churn and profitability is never an easy one. In a highly competitive market, even the 
smallest change in rate plans can have a significant impact on a company’s overall revenue.
Learn how one of Britain’s largest telecommunication companies combines big data technology, complex prediction 
algorithms and visual analytics to understand customer behaviour and its impact on the company’s profits. What was  
once a guessing game is now a more exact science and a key enabler in strategic pricing decisions.

SEMINAR 4 Room E
Sponsored by

Welcome Aboard! An Exciting Journey of Big Data Analytics in the UK Rail Sector
Chaired by: Dr Anya Rumyantseva, Senior Data Scientist, Hitachi Vantara 
 Dr Apurva Sinha, CTO – Transport and Manufacturing, Hitachi Vantara

The UK railways are one of the busiest rail networks in the world. The demand for the UK rail network has been growing 
dramatically since the early 90s and expected to double within the next 8 years. Market structure and rising demand 
rewards innovation in the rail sector unleashing a myriad of opportunities for analytics. Rolling stock predictive maintenance, 
optimization of supply chain operations, analysis of train delays and knock-on effects, video intelligence on trains station to 
improve safety - this is just a few examples of big data analytics applications in rail domain.
In this seminar,  we discuss
• Types of data sources in rail and how to work with them efficiently
• Bringing value to the rail sector through data analytics and technology
• Facilitating collaboration between data scientists and rail domain experts

SEMINAR 2 Room A
Sponsored by

Seeing is Believing: A Practical Look at the Path to Enterprise AI
Chaired by: Larry Orimoloye, Sales Engineer, Dataiku

Enterprise AI is a target state where every business process is AI-augmented and every employee is an AI beneficiary. But is 
that really attainable? And, if so, how can an organisation practically leverage their data to achieve this?
In this talk, Larry Orimoloye, Sales Engineer at Dataiku and visiting researcher from Cambridge, will share practical examples 
of how AI has been leveraged in the industry to solve real business problems. He will show how companies of different sizes 
and across different sectors have begun this journey towards enterprise AI. And while some are farther along than others, by 
making the right decisions now and avoiding stumbling blocks, you too can supercharge your quest to this AI-fuelled future.

SEMINAR 5 Room F
Sponsored by

Bridging the AI Gap: Uniting Data Scientists and Data Engineers for Accelerated Analytics 
Insight Using Talend
Chaired by: Ben Saunders, Expert Solutions Engineer, Talend 

Today, many Data Science teams are choosing to leverage the power of MLaaS (Machine Learning as a Service) platforms 
on Azure, AWS and Google Cloud for developing and operationalising their AI and ML pipelines for predictive analytics. 
There are huge advantages to working this way such as lower TCO, accelerated development and scalable cloud solutions. 
However, this migration to MLaaS platforms is not without its challenges. Firstly, Data Scientists still spend far too much 
of their valuable (and costly) time locating, preparing and cleansing data prior to modelling. Secondly, integrating new ML 
pipelines into existing applications (typically managed by different teams) can be difficult and often slow, meaning many 
organisations struggle to achieve the desired ROI from AI initiatives. This has led some companies to build entirely new 
(often segmented) teams to manage the operationalising and deployment of their ML pipelines using a process called 
MLOps. If only solutions existed to make the hand off between Data Scientists and Data Engineers more seamless leverage 
existing processes and practices…
In this session we demonstrate how Talend can be used to dramatically enhance the productivity of your Data Science  
and Data Engineering teams by continually delivering high quality, trusted data to the Cloud whilst also enabling a viable 
MLOps solution.

SEMINAR 3 Room B
Sponsored by

Data Modelling for Big Data & Analytics Projects with Apache Cassandra
Chaired by: Patrick Callaghan, Business & Technology Strategist, DataStax

Big Data and Analytics initiatives depend on data to work. That data has to be modelled and managed well to get value out 
of it. However, the approach we take around data modelling can be influenced by the ways that we store data over time.
Understanding this in advance can make it easier to query our data, and also avoid problems caused by bad decisions or 
overlooking data modelling at the start. 
This session will help you understand how to build a strategy and implement a data model on Apache Cassandra to support 
your Big Data projects.
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Neebo is an easy to use virtual analytics hub that will revolutionize your analytics. Neebo helps you navigate complex 
data landscapes, connect to and use more data without the help of IT, collaborate with your colleagues to increase data 
knowledge, and rapidly answer the sophisticated analytic questions your business is asking.
The solution is in stealth mode and is currently being used by early adopters.  Our company was founded by long term 
data and analytics innovators that value making analyst practitioners more productive.  Please visit us at neebo.ai, sign up 
to see Neebo and take part in the revolution. For more information, please visit https://neebo.ai

Neebo 

With more than 15 years of experience in data protection on truly mission-critical systems, comforte is the perfect partner 
for organizations who want to protect their most valuable asset: data. Our offering addresses data protection in a world 
that is driven by digital business innovation, empowered customers and continuous technology disruptions. For more 
information, please visit www.comforte.com

comforte 

PLATINUM SPONSORS

GOLD SPONSORS

CACI transforms businesses through both inhouse technology and 3rd party software. Our solutions have helped  
clients to streamline management reporting, improve decision-making and lower costs. For more information, please visit 
www.caci.co.uk/data-technology-solutions

CACI

From analytics at scale to enterprise AI, Dataiku connects people, technologies, and processes to remove roadblocks along 
the data journey. With a centralized, controlled environment that’s a common ground for data experts and explorers alike, 
Dataiku provides a shortcut to deployment and model management for a data-powered company. For more information, 
please visit www.dataiku.com

Dataiku

DataStax delivers the only active everywhere hybrid cloud database built on Apache Cassandra: DataStax Enterprise 
and DataStax Distribution of Apache Cassandra, a production-certified, 100% open source compatible distribution of 
Cassandra with expert support. DataStax makes it easy for enterprises to seamlessly build and deploy modern applications 
in hybrid cloud. For more information, please visit  www.datastax.com

DataStax
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Attunity, a division of Qlik, is a leader in modern data integration enabling enterprises to employ a DataOps management 
strategy to drive transformative insights for better business outcomes. Attunity’s Data Integration platform accelerates 
the discovery and availability of analytics-ready data by automating real-time data streaming, refinement, cataloging and 
publishing. Attunity empowers companies to lead with data and further their data literacy. For more information, please 
visit www.attunity.com

Attunity - a division of Qlik

Sinequa is an ISV providing an AI-Powered Search & Analytics platform for Global 2000 companies and government 
agencies that connects people with the information, expertise and insights necessary for organizations to become 
information-driven. For customers, this means actionable information presented in context to surface insights, inform 
decisions, and elevate productivity. For more information, please visit www.sinequa.com

Sinequa 

Founded in 1997, Pythian is a global IT services company that helps organizations transform how they compete and win 
by helping them turn data into valuable insights, predictions, and products. From cloud automation to machine learning, 
Pythian designs, implements and supports customized solutions to the toughest data challenges. For more information, 
please visit https://pythian.com

Pythian

SILVER PLUS SPONSORS
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The key to new revenue streams, better customer experiences and lower business costs is in your data. Hitachi Vantara 
merges operational and informational experience to elevate your innovation advantage in data and deliver meaningful 
outcomes. The world is changing the way we work. We’re changing the way the world works. For more information, please 
visit www.hitachivantara.com/en-us/home.html

Hitachi Vantara

Talend, a leader in cloud data integration and data integrity, enables companies to transform by delivering trusted data at 
the speed of business.  Talend Data Fabric offers a single suite of apps to help enterprises collect, govern, transform and 
share data, enabling users to shorten the time to trusted data. For more information, please visit www.talend.com

Talend



Since 2001, NetMotion has maintained one simple philosophy: help the connected world move more smoothly, seamlessly 
and productively. We’re a privately held company based in Seattle, with offices around the world.
Our software empowers enterprises with the technology to efficiently and securely support their mobile workforces and 
deliver unparalleled user experiences. For more information, please visit www.netmotionsoftware.com

NetMotion

Revolutionizing business through data science and analytics, Alteryx offers an end-to-end analytics platform that 
empowers organizations to break data barriers, deliver insights and experience the thrill of getting to the answer faster. 
Organizations all over the world rely on Alteryx daily to deliver actionable insights. For more information, please visit 
www.alteryx.com

Alteryx 

Exterro is the leading provider of e-discovery and IG software specifically designed for in-house legal, privacy and IT teams 
at Global 2000 and Am Law 200 organisations, enabling the management, measurement, and optimization of e-discovery 
processes, unifying all phases across the EDRM, and all stakeholders on the same technology platform. For more 
information, please visit www.exterro.com

Exterro UK
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SILVER SPONSORS

Pure Storage (NYSE: PSTG) helps innovators build a better world with data. Pure’s data solutions enable SaaS companies, 
cloud service providers, and enterprise and public sector customers to deliver real-time, secure data to power their 
mission-critical production, DevOps, and modern analytics environments in a multi-cloud environment. For more 
information, please visit www.purestorage.com

Pure Storage 

SQream has redefined big data analytics with SQream DB, a complementary SQL data warehouse harnessing the power 
of GPU to enable fast, flexible, and cost-efficient analysis of massive datasets of terabytes to petabytes. SQream DB 
significantly reduces query times, minimizes data preparation, and enables previously unobtainable business intelligence. 
For more information, please visit https://sqream.com

SQream
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Vertica is a unified advanced analytics database used by leading data-driven companies to deliver agile modern business 
intelligence, advanced analytics and IoT applications, including Guess for retail analytics, Uber for geospatial analytics 
& AdTech companies for online customer experience analytics. Vertica delivers analytics and machine learning at 
unprecedented speed and at Exabyte scale. For more information, please visit www.vertica.com

Vertica 

Syncsort is the global leader in Big Iron to Big Data software. We organize data everywhere, to keep the world working. 
Our products provide a simple way to optimize, assure, integrate, and advance data, helping customers quickly extract 
value from their critical data anytime, anywhere. Learn more at syncsort.com 

Syncsort

TigerGraph is the only scalable graph database for the enterprise. Based on the industry’s first Native and Parallel Graph 
technology, TigerGraph unleashes the power of interconnected data, offering organisations deeper insights and better 
outcomes, in real time, no matter how large or complex the dataset. For more information, please visit www.tigergraph.com

TigerGraph

Zegami is a data visualisation platform that enables businesses to recognise patterns in data quickly, analyse information, 
and find hidden insights that highlight opportunities to improve processes and strategies. Users can easily search, sort, 
filter, group and analyse large collections of images and data simply and intuitively. For more information, please visit 
www.zegami.com

Zegami 

Over one million users at leading global brands trust Pyramid to power their data-driven cultures. Pyramid uniquely 
combines the best of self-service analytics, machine learning, and legacy BI systems. With Pyramid, everyone is brought 
together in one advanced analytics platform to make better decisions with the same trusted data. For more information, 
please visit www.pyramidanalytics.com

Pyramid Analytics
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ISACA provides practical guidance, benchmarks and other effective tools for all enterprises that use information systems. 
Through its comprehensive guidance and services, ISACA defines the roles of information systems governance, security, 
audit and assurance professionals worldwide. For more information, please visit www.isaca.org

ISACA

Computer Weekly offers in-depth coverage of the issues, challenges and trends facing today's IT leaders. After being the 
world's first weekly IT newspaper in 1966, today Computer Weekly is a multiplatform digital publication read by millions of 
IT decision makers and a weekly digital magazine with over 200,000 subscribers worldwide. For more information, please 
visit www.computerweekly.com 

Computer Weekly

Keeping busy executives up to date with reports on the latest IT trends, presenting views from expert analysts and 
solution providers; EM360° offers specialist coverage making it the comprehensive guide for all aspects of organisational 
IT. With an established medium for editorial and online resources, we serve a global audience of C-level executives, 
management and IT practitioners, informing them of the latest developments in their industries. For more information, 
please visit www.em360tech.com

EM360°

MEDIA PARTNERS
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